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1. Structural data

(Figures of the previous event in brackets)

Total

Germany

International

Exhibitors

680  (707)

463  (498)

217 (209)

Net exhibition space in m2

19,585 (20,453)

14,628 (15,811)

4,957 (4,642)

Visitors* without congress
POWTECH/TechnoPharm together

16,490 (15,117)

11,286 (10,605)

5,204 (4,512)

Visitors* congress?

* determined by registration
12010 with WCTP6

2. Media response

1,891 (292

679  (186)

183 journalists from 18 countries visited POWTECH/TechnoPharm 2010.
700,290 page Impressions (Pls) at www.powtech.de from January to April 2010 from 140 countries.

3. Congress

1,212 (106)

During the 4-day World Congress on Particle Technology (WCPT6) 790 participants from 40 countries

discussed the latest topics.

Information was given on 14 main subjects during the 9 parallel sessions (with app. 430 oral presentations )
and during two poster sessions (with up to 150 poster presentations each).



Origin of visitors

POWTECH 2010

4. Origin of visitors

(without congress)

(Determined by registration / figures of the previous event in brackets)

International 32% (30%)
Germany 68% (70%)
100% (100%)

Africa, America,

Australia/ European Union

Oceania

69% (69%
2% (3%) b (69%)

Asia
7% (5%)

Rest of Europe
22% (23%)

International

4.1 Internationality of visitors

Nord/West

Ost
8% (9%)

42% (41%)

Siid
50% (50%)

Germany

The visitors came to POWTECH/TechnoPharm 2010 from 74 (70) countries.

Top 10 countries for international visitors

Austria
Switzerland
Italia

Czech Republic

o w DN e

Netherlands

© © N o

France

Poland

Denmark (incl. Greenland)
Sweden

Belgium



5. Selected results of visitors survey

(Figures of the previous event in brackets)

5.1 Position of visitors in company

Entrepreneur, partner, self-employed

Managing director, board member,
head of an authority

Senior department head, other employee

with managerial responsibilities
Department head, group head

5.2 Sector of economy

Industry

Teaching and science
Planner/engineering office
Services

5.3 Fields of industry

Chemicals

Machinery and plant engineering
Food and feed manufacturers
Pharmaceuticals

Glass, ceramic an mineral products
manufacturers

Quarrying and earthworks
Recycling and environment plant
manufacturers

Plastic and rubber manufacturers
Energy

Building materials manufacturers

Mining Industry

Other fields

10%

6%

7%
28%

73%
10%
6%
5%

32%

22%

13%

8%

3%

3%

3%

2%

2%

1%

1%

8%

(10%)
(4%)

(5%)
(30%)

(77%)
(8%)
(5%)
(5%)

(30%)
(23%)
(12%)
(8%)
(4%)
(3%)
(3%)
(2%)
(2%)
(3%)
(1%)

(9%)

Salaried staff 23% (27%)
Master craftsman 4% (5%)
Skilled worker 5% (5%)
Lecturer, teacher,
scientific member of staff 5% (3%)
Other position 12% (11%)
100% (100%)
Trade/crafts 2% (3%)
Wholesale 1% (1%)
Other sector 3% (1%)
100% (100%)



5.4 Purchasing authority

94% (94%) of the visitors are involved in purchasing decisions in their company.

5.5 Maln reaSOn fOI' VlSlt (multiple answers)

(36%)

(26%)
(14%)
(12%)

(3%)

22%  (22%)
21%  (19%)

12%  (10%)
10%  (9%)

Information about new products 53% (60%) Maintaining business contacts 26%
Further education/exchanging information 38%  (33%)  Preparation of investment and
Experience/exchanging information 33% (36%) Purchasing decisions 25%
General market orientation 31% (34%) Influence on product development 17%
Initiating business contacts 280 (29%) Observation of competitors 11%

Conclusion of contract/ purchasing 4%
5.6 Main interest in following product segments (ultiple answers)
Plant engineering and Safety and environmental technology
processing components 65% (67%) Particle analysis and characterisation
Basic processing technologies for Nano particle technology
powder and bulk material 49% (51%) i

Services
Measurement and control 25% (31%)
5.7 Visitors™ satisfaction with exhibits
(very satisfied ... not satisfied)
48%
33%
14%
3% 0
2% 0%
very not
satisfied satisfied



5.8 Information and contact opportunities on the sta nds

98% (98%) of the visitors were satisfied with the opportunities for obtaining information and establishing contact.

5.9 Opinion of the present economic situation

(At the time of exhibition in April 2010)

Strong Slight
upturn upturn
15% (14%) 50% (39%)

Steady Slight Distinct
downturn downturn
26% (27%) 6% (18%) 3% (2%)

6. Selected results of exhibitors survey

(Figures of the previous event in brackets)
(* was not requested in 2008)

6.1 Associated with following product segments (ultiple answers)

Plant engineering and

processing components 46%
Basic processing technologies for

powder and bulk material 26%
Services 12%

(46%)

(25%)
(13%)

Measurement and control 12%
Safety and environmental technology  11%
Particle analysis and characterisation 8%
Nano particle technology 3%

(13%)
(9%)
(4%)
(2%)



6.2 Product range

86% (84%) of the exhibitors think POWTECH 2010 has the right product mix.

6.3 Aims of participation e answers)

Winning new customers 89% (88%) Information about new products 69% (67%)
General information 84%  (85%) Observation of competitors 62% (65%)
Cultivation of image/representation 80% (81%) Exchange of experience 61% (59%)
Cultivation of customer relations 81% (79%) Direct business 48%  (45%)

6.4 Overall success of participation

(very satisfied ... not satisfied)

47%
30%

6% I 8% 7%

2% I

0%
!J T I T - T ° T
very . . . . not No
satisfied satisfied  answer

6.5 Satisfied with organization and service

93% (90%) of the exhibitors were satisfied with the organization and service.

6.6 The exhibitors received visitors from the following branches: e ansvers)
Industry 81% (83%) Services 11% (9%)
Planner/engineering office 41% (41%) Trade/crafts 6% (7%)
Technical colleges/universities 17% (12%) Authority 3% (1%)

Trade 16% (14%)



6.7 Fleld Of the IndUStl’y branCh (multiple answers)

Chemicals 75%  (78%)
Machinery and plant engineering 64% (65%)
Food and feed manufacturers 63% (62%)
Pharmaceuticals 52% (52%)
Quarrying and earthworks 35% (36%)
Plastic and rubber manufacturers 35% (35%)

Recycling and environment
plant manufacturers 35% (35%)

Buildings materials manufacturers 32% (33%)

Glass, ceramic and mineral

products manufacturers 31% (32%)
Energy 16% (16%)
Cosmetic manufacturers 16% (14%)
Mining industry 14%  (18%)
Paper and wood pulp manufacturers 14% (17%)

6.8 Assessment of professional qualifications/compete nce
of visitors to the stand

(very satisfied ... not satisfied)

59%
22%

12%

5% .

[] 0% 0% 2%

T T T T -
very . . . . not No

satisfied satisfied  answer

6.9 Target group accuracy

96% (94%) of the exhibitors were able to reach their most important target groups during POWTECH 2008.



6.10 New business relations

90% (93%) of the exhibitors established new business relations.

6.11 Follow-up business

93% (*) of the exhibitors expect noticeable follow-up business due to contacts made during the exhibition.

6.12 Opinion of the present economic situation

(at the time of exhibition in April 2010)

_. . - |

Strong Slight Steady Slight Distinct No
upturn upturn downturn downturn answer
6% (6%) 65% (23%) 17% (38%) 7% (27%) 2% (2%) 3% (4%)

7. Miscellaneous

The representative interviews were carried out by an independent market research institute.

The structural data will be certified by the FKM , Society for voluntary control of fair and
exhibition statistics, Berlin. Further information on www.fkm.de.

This show report is also available in German.

Other detailed results of the surveys may be obtained from NiirnbergMesse, Market Research,
Telephone +49(0)911.8606-0, Telefax +49(0)911.8606-8228, info@nuernbergmesse.de.

02. July 2010

NiurnbergMesse GmbH
- Marktforschung -






